Exposed to:

Anti-tobacco messages in media
Overall

Male

Female

Anti-tobacco messages at sports and cultural events
Owverall

Male

Female

Publicity at points of sale

Owerall

Male

Female

Promotional offers of free cigarettes
Overall

Male

Female

2001 (i = 2042)

87.8(86.5-8g.1)
873 (85.2-84.1)
38.2 (BO1-g0.0)

34.2(32.5-35.9)
26,9 (27.6-32.4)
38.2(35.7-40.6)

MNA
MNA
MNA

5.5 (4.7-6.4)
8.(6.8-9.7)
31(23-4.1)
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% confidence intervals)

2007 (n = 1400)

FLE (B9.4-74.0)
TLLGT.T-T4-2)
726 (60.2-75.7)

26.4 (24.2-287)
22 B {19.9-250)
23,4 (26.3-32.8)

£EE

4.8 (3.8-6.0)
5.7 (4-2-7.6)
3.9 (27-58)

2010 (i = 1204)

fe.4 (33.4-87.2)
84.0 (30.9-86.7)
86.6 (33.8-88.9)

19.3 (172-215)

19.3 (16.4-227)
10.0 [16.2-22 3)

67.3 (64.7-60.8)
67.(63.3-70.8)
67.3 (63.6-70.7)

43(3-3-55)
56 (4.0-7.7)
3.0(20-4.6)

2017 (i = 1863)

6.4 (622 -66.5)
gd.4 (56.1-62.5)
6a.1{66.1-72.0)

722 (70.1-74-2)
67.1(64-70.4)
77-3(74.5-79.9)

437 1412-46.2)
474 (43.9-510)
39.8(36.3-434)

5.6 (4.6-6.7)
Bo(bg-0.0)
3.3 (2.3-4.6)

< 0.001
< 0.001

< 0001

< 0Dl
< 0001

< 0001

< 000l
< 0001

< DL0a1

0.8
0.70

082

MA- data ot available &< rhis question was nar included in the guestionmaire ar ehar e,



