[able z Comparison of video categories with popularity indexes and scores

Characteristics Useful Personal Mews update Misleading
EXpETiEnCe

Number of videos 35 (26.31%) 30 (22 55%) 7 (27-81%) 1 {z23.33%) 133

Video length {rmim) Bbgesas 4.7324.95 T.01:4 0b B.4445.36 212403 0160

View ratio 4746.88:1444260  TI06.57+14809.50  5737.73£10029.39 5337062640597  5747.33:10846.04 0876

Like ratio QR12+b30 gn.A5+2164 8824+21 84 05624135 920421330 0.1049

Video power index 451518 21412107 6852541413068 5072 22210393.57 4530.1225976.91 5284 11+10320.42 0866

MICI Score b7 651 2434205 183+240 1872317 2484374 <0.001°

Prevalence B (6 zw) 3 (2. 3%) 3 (23w} 3 (z3m) 17 1z 8=} 0515
14 084

Transmission 26 (19.6%) 14 [1o.5%] 15 {1.3%] 14 (10.5%) 69 (51.9%) <0.001°
4L751

Clinical symptoms 14 {10ub%) Bi6.1%) Ti5.4%) 4 {32n) 33 (w24 Bw) QUL
37643

Screening/ests 8 (a.3w) 4 (3.1%) 2 (Lb%) 3 (24w} 17 (128} 0259
15.067

Treamment/ouicommes 15 (13w b {4.6%) & (6.om) 5 (3.8u) 34 (25.6%) 0.0068
32026

GOs 2.45+1.00 123+0.42 LoBz0.36 L1Z=D.42 12740064 00014

mDISCERN score Z5TELED 1.4B£1L50 2oB:178 122124 L70+1.61 o.oo3b

Source of upload

Hews agencies 10 11 32 o 62 (46.6%)

Academic hospitals 5 o 1 o 6 [4.5%)
<0000

Government 3 ] o o 3 (2 3mn) 26,369

Fhysicians 1z o 3 17 128}

Independent users 5 17 4 19 45 (33.8w)

Target audience

For healtheare providers q 1 o 1 11 (8.3%)

. T
For patients and non- 19.378
healthcare workers b g 37 20 122 (gL}

Significart diference hetween wseful video cotegory ard other growps
ESignificart diference betwermn wseful video category and personal experierce and miskeading groups
‘Blews agencies and mdependeret users are sigrificantly higher than others



